MGMT 214

Market Dynamics and Technical Change
Fall 2007:  TR, 10:30-12:00, F-36 Huntsman Hall
Professor Sid Winter

Office: 3107 SH-DH.  E-mail: winter@wharton.upenn.edu

This course applies tools of economic analysis to develop understanding of the processes of economic change in a market system.  It examines the role of business firms as creators of economically valuable knowledge, and the relationships between firms and their ever-changing market environments. The overall course objective is to give the student a good feel for “how the system works,” i.e., for the key issues and shaping mechanisms in a market system undergoing change.  This is not, however, a “broad brush” treatment; this is a challenging course that seeks to impart real analytical skills.
Among the specific topics are industry evolution, organizational knowledge, information economics, and capturing the gains from innovation.  The course emphasizes quantitative understanding and makes substantial use of computer simulation and optimization techniques to promote that understanding.  It complements an intermediate economics course such as BPUB 250 or ECON 101 by providing a dynamic, managerial and technology-oriented perspective to those understandings. 
Prerequisites:  Students need to have taken a first college course in economics.  Basic familiarity with Excel spreadsheet calculations is assumed.

MGMT 214 is designed primarily for students who are interested in understanding the economy as the arena where they plan to make a living.  The approach is sufficiently distinctive to make the course complementary to other economics courses for a student who is particularly interested in the relationships of economics and technology, or who is otherwise interested in acquiring a broader view of  the economic system.  As a Management course beyond Mgmt 100 – 101, the course counts toward a concentration in Management.
