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Motivation

❖ Improve classroom 
diversity because of 
under-representation 
across profession.

❖ Intentional approach to 
diversifying lecture 
material.
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Motivation

Our project extends this analysis by focusing on foreign-language pop 
culture and media from around the world. 
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Pop Culture as a Pedagogy Tool

❖ Growing number of media resources, but almost 
exclusively English-language.

❖ Improved integration into the course with 
active learning techniques.

○ Classroom response systems (Calhoun and Mateer, 2012)

○ Think pair share (McGoldrick, 2012)

○ Suitable for small classes or large lectures (Buckles, Hoyt, and 
Imazeki, 2012).
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Pop Culture as a Pedagogy Tool

❖ Use of foreign-language material to 
teach economics is almost non-
existent.

❖ Lack of diverse teaching material: 
demand factors not supply.

❖ Bollywood produces more films and 
sells more tickets than Hollywood.
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Barriers to Entry Have Fallen

❖ Barriers to consuming foreign-language 
media have fallen with growth of 
streaming (Krueger 2019)
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Breaking Down The Language Barrier

We reduce the costs of using foreign language media, help instructors 
diversify their curriculum & ensure students can understand the dialogue.
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Teaching Guides

❖ Wide range of media.

❖ Teaching guides mapped to
microeconomics course.

❖ Each lesson takes 10–15 minutes.

Upfront Challenges

○ Don’t expect educators to use every guide.

○ Marginal changes.
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Teaching Guides
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Teaching Guide #4: Elasticity

Clip Title: 
Le Trèfle, “Emma”

Summary: 
A commercial for a popular 
brand of toilet paper in 
Belgium.
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Click on this image and 
watch the video.

https://criticalcommons.org/view?m=0KvxUZQVk


Teaching Guide #4: Elasticity

1. Which of the following graphs best 
illustrates the elasticity of demand for 
toilet paper in the commercial? 
Explain your answer in 2-3 lines.

2. What has happened to the 
elasticity of demand for toilet paper 
during COVID-19?
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Teaching Guide #6: Externalities

Clip Title: 
BTS, “No”

Summary: 
The song is about the 
pressure South Korean 
children face when it comes 
to school and grades.
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Click on this image and 
watch the video.

https://criticalcommons.org/view?m=rChfNkCls


Teaching Guide #6: Externalities

1. What are some of the negative externalities highlighted by BTS? 

2. How do these negative externalities impact South Korea’s 
demographics and labor market?
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