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Purpose of the report

To report on the final project outcomes, including the main activities of the project and how these may have differed from original plans. Project resources and links to web resources, dissemination details and any evidence of project impact should also be provided. The report should be completed by 30 June 2009.

Main objectives/broad purposes of the project
The aim of this project was to provide Year 1 economics (and potentially politics) undergraduates at the University of Ulster with an opportunity to:

1. Undertake individual and group projects on a range of issues within an economic, business, social, or political context. 

2. Produce creative and innovative work

3. Develop independent learning and critical thinking

4. Develop their powers of communication (photographic, PowerPoint presentations, written)

5. Develop an awareness of interdisciplinary approaches to economic and social issues

Main activities of the project (and how and why these may have differed from original plans)

During the 12-week teaching period, September-December 2008, students undertook TWO individual projects and ONE group project.  

1. The first individual project, “Environmental issues where I live” required students to use their own visual images identifying local environmental concerns which then had to be presented in class.  Since Northern Ireland constitutes a divided society, this theme provided a valuable opportunity for students to present their local areas to their peers, many of whom have different cultural traditions and virtually no knowledge of communities ‘outside’ their own traditions (except negative perceptions).  The aim of this activity was to help surmount cultural boundaries and promote better cohesion in subsequent course activities on the economics programme (including groupwork and other seminar activities).  This activity is highly relevant for any society comprising 

ethnic divisions.  The activity raises key issues such as the meaning of ‘heritage’ and encourages

students to explore alternative attitudes to one’s own perspective.   

2. The second individual project, “Product design” required students to select two products of their choice and to evaluate each in terms of ‘functional aesthetics’ and materials used in their production.  Students had to relate this information to their economic studies.  Of particular relevance here are product pricing issues, and elasticities of demand and supply.  

3. The group project involved teams of 3-4 students researching an economic, business, social or political issue of their choice and then producing a “photomontage” poster containing a key message.

THREE  invited speakers participated in the module.  

1. Professor Willie Doherty, University of Ulster (twice short-listed for the Turner Prize), explained how the economic, social and political situation in Northern Ireland exerted a primary influence on his photographic and video work.  

2. Professor Paul Seawright, University of Ulster, related the themes of social and economic divisions within society to his own internationally recognised work in these areas.

3. Keith Martin, lecturer in media studies, SERC, presented a series of images depicting the working life of a small (Scottish) Border town.  This related well to the “work and the worker” theme noted below.

Finally, other themes presented and discussed in class included:

The depiction of “work and the worker” in democratic and communist regimes since the 1930s 

- this theme contrasted the individualistic approach taken in a democratic context against the manipulative ‘state’ management approach typical of dictatorship regimes. 



“There’s no such thing as society” – particularly relevant in a Northern Ireland context.  This was

a key theme running throughout the module.  The individual project “Environmental Issues Where I Live”, for example related to this general theme.   

“The consumer society – the manipulative power of advertising”.  This theme provided an 

opportunity for students to consider the power of visual imagery in manipulating consumer choice in the market place.

Outcomes of the project
 


1. The encouragement provided by the invited speakers, Willie Doherty and Paul Seawright, represents

an important outcome to this project.  One consequence of this positive encouragement, for example, is the support provided by these speakers in accessing other key practitioners to make a contribution to the module next year.  For example, Sean Hillen, a Northern Ireland visual artist internationally renowned for his work on photomontage will participate next year (made possible by the help of Professor Willie Doherty).

2. The project created an opportunity for students to work closely on different projects.  The relaxed atmosphere between students from different backgrounds was particularly noticeable, and created an environment in which students worked better together.  A survey of students involved in the project produced very positive and encouraging results, and that the project should be continued.  

3. Owing to the success of the project this year it will continue on the economics programme for the foreseeable future. 

Available resources (including web links)

The DEE presentation mentioned in the next section will be made available to the Economics Network allowing online access to members of the economics community (available from mid-September 2009).  A paper will also be submitted to the Economics Network “showcase’ series (see next section).

Dissemination (details of events, dates etc disseminated and planned)

1.  At the DEE conference, Cardiff, September 2009, a poster session will be provided in the form of a 

continuously running Powerpoint presentation containing examples of students’ work, as well as the 

preliminary contextual information used to stimulate student responses.

2.  The DEE presentation mentioned in the next section will be made available to the Economics 

      Network allowing online access to members of the economics community (from mid-September).

3.   In September 2009 a paper will be submitted to the Economics Network ‘showcase’ series providing

further information on the project with suggestions on how it can be developed and modified to accommodate other learning environments and contexts.
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